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Albums & Commonplace Books

1. [Naive Children's Drawings][Women][Magazine Clippings][Whimsy][Make-do] 1910 Kodak Catalog Made Into
a Whimsical Scrapbook -- Magazine Clippings, Naive Children's Drawings, Women and Textiles. United
States. c.1910. A quirky scrapbook made by an unknown woman (?) from a 1910 Kodak catalog, magazine
clippings, and several scraps of paper with naive children's drawings. There are some common threads
throughout the chosen clippings and how they have been arranged (e.g. an interest in textiles, oriental rugs,
shoes, and images of women), and the dominant color scheme appears to be intentionally red and green, with few
exceptions. Overall, however, the scrap book offers more of a "Dada"-esque point of view, allowing the viewer to
feel a kind of childlike serendipity with every page turn. An interesting object made by hand for the fun of it.
Single vol. (7.75" by 5.5"), pp. 64, every page covered with clippings or scraps of paper, in the publisher's original
illus. wrps advertising Kodak, with an image of a photographer holding a camera.

(#21009723) $350.

Very good. Some wear. Light wrinkling/puckering from damp (or paste used by maker).
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[Butter][Dairy Industry][Disposable Ephemera][Printing Plates][USDA] Collection of Over One Hundred
Fifteen (115) Butter Wrappers with Original USDA Label Micro-metal Photoengravers' Printing Plate. United
States. 1970s. A collection of over one hundred fifteen (115) butter wrappers from ¢.1975, together with an original
micro-metal photoengraver's printing plate for USDA butter wrapper labels. An interesting collection that
showcases a kind of ephemera that permeates the day-to-day lives of most Americans but rarely survives due to
its disposable nature. Brand names represented in the collection include Cabot, Code, State Brand, McDonalds,
North American, and Lov-It. USDA certification listed on most. The wrappers are made from either paper, wax
paper, or metallic foil, and range in size from approx. 1.25" by 1.25" to 3.5" by 3". The printing plate measures 3"
by 13.25". (#8018320) $425.

Good to very good. Some minor staining, creasing.
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3. [Circuses and Carnival Entertainment][Hotels][Vaudeville][Minstrel and Depictions of Race] 1910s-1930s Circus
Ephemera Collection. United States. 1910s-1930s. A whimsical collection of 1910s-1930s ephemera related to
circuses and carnival acts, including illustrated letterheads, postcards, handbills, and hotel stationary. Collected
by one individual who was, presumably, a traveling performer, it is a unique collection in that it contains
stationary from the fancy hotels he (she?) was housed in while touring around the country. Comedians, acrobats,
dancers, jugglers, contortionists, clowns, and biplane aerial acts are all represented. Note too the presence of
minstrelsy/Black face in this material, as well as the letterhead promoting an entertainer named "Blacaman",
described as "The Great Indian Fakir" and "Le Roi de La Jungle", a French Black face performer trading on
people's preconceptions of Africa and race in his act. Provides a valuable window into the life of a career
performer at this time in the early part of the 20th century. The physical description of the material includes: nine
(9) illustrated letterheads for performers, each approx. 11" by 8"; twelve (12) illustrated hotel envelopes measuring
approx. 3.5" by 6.5"; seven (7) illustrated hotel letterheads, some with matching envelopes, each measuring
approx. 9.25" by 6"; two (2) trade catalogues for performers' shoes, each approx. 6" by 3.5" and 20 pp.; two (2)
handbills advertising tent shows, measuring 9" by 6" and 12" by 9.5"; ten (10) postcards with entertainment acts,
each measuring approx. 3.5" by 5.5"; and one (1) seven-fold printed "Official Amusement Guide" listed cinema
shows in San Francisco in January 1932, measuring approx. 5.5" by 1.75". Of particular note are the two Grifin
Theatrical Shoe catalogues, including chicken feet, tight rope walking shoes, etc.

(#240009621) $3,200.

Very good.
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[Business Education][Accounting and Bookkeeping] Certificate of Completion for 1860s Bookkeeping Course at
Scholfield's Commercial College in Providence, Rhode Island. Scholfield's Commercial College. Providence,
Rhode Island. 1866. Engraved certificate of completion signed by Albert G. Scholfield, the principal of Scholfield's
Commercial College in Providence, R.1., certifying that one Charles Driscol "has been through a full course of
lessons in both Single and Double Entry Book-Keeping under my special instruction, and has made such
proficiency in the science that I have full confidence in his ability to discharge the duties of an accountant,
whenever an opportunity presents itself". Interestingly, the space for the pronoun is blank, implying that this
certificate was available to women to earn as well; and, indeed, the bookkeeping course at the school was open to
both genders, and they studied together. The engraving at the head depicts the school building with a bustling
street below. Engraved certificate finished in contemporary ink measuring approx. 14" by 11.75", verso blank.
Name penned in calligraphic writing. (#23001445) $150.

Other courses of study at Scholfield's Commercial College included business penmanship, surveying, and civil
engineering, as well as arithmetic, grammar, geography and languages. There was a specific track for women that
included penmanship and " Belles-lettres", but women were also allowed to study bookkeeping.

Very good. Light toning and spotting, letter folds, large closed short tear to left-hand side. Engraving signed by R.
Carpenter.
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5. [Dancing Dolls][Women in Magic][Magicians and Magic][Paper with a Secret] Dell O'Dell's Dancing Doll. N.p.

Woodside, Long Island. 1930s. "Never one dull moment" with the Dell O'Dell Dancing Doll, a fun moveable doll
that comes alive with just the addition of two fingers: "Thrust fingers thru holes in card. Put on the booties. The
rest is up to you! Anyhow, you'll be kept out of mischief for a while!". Marketed "for banquets or for children's
parties" to entertain energetic children. Something that has to be seen in action to be fully appreciated. Original

printed envelope with caricature of O'Dell (4.25" by 9.5"). Die-cut doll measures approx. 7.5" in height with two
booties measuring approx. 2" in height each. (#24025821) $300.

Dell O'Dell was the stage name of Odella Newton (1897-1962), an American magician noted for being one of the

first modern women magicians. She was also one of the first magicians to appear on television, and design acts
specifically for the medium.

Very good. Light toning. Short tears to envelope.
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6. [Educational Policy][San Francisco][Labor Unions][Challenges of the Teaching Profession] Teaching in 1930's
America: Ephemera Gathered from the 77th National Education Association Convention in San Francisco,
1939. National Education Association. San Francisco. 1939. A group of ephemera published for educators
attending the 77th annual convention of the National Education Association, held in 1939 in San Francisco.
Includes eight (8) items in total, with an original envelope. Founded in 1857, the NEA represents public school
teachers and related education professionals, and remains the largest labor union in the nation today. The present
booklets provides a fascinating look into the state of the education profession in 1939, including the challenges
facing educators at the time including retirement planning, tenure, curriculum development, rural education,
behavior management and child psychology, and vocational guidance. Interesting to see how these issues have or
have not changed in the profession (most have not!). In total, there are eight (8) items, detailed below:

"Official Program". San Francisco: NEA, 1939. Single vol. (9" by 6"), pp. 96, in original self. wrps. with photo illus. of the
Golden Gate Bridge on front. Complete program for the Seventy-Seventh Annual Convention of the Association, with
directories, events, meetings, and a map of the city with meeting places highlighted.

"[Tourism Brochure for the] National Education Association Convention". San Francisco: NEA, 1939. Single vol. (8.75" by 11"),
pp. [16], illus., original illus. wrps with image of the Mission Dolores on the front. List of guided tours, open schools for the
attendees to visit.

Ingram, Geo. D. "NEA Song of Welcome". San Francisco: NEA, 1939. Single printed leaf of sheet music (10.5" by 8.25") for
attendees with lyrics welcoming them to the convention.

"A Handy Guide for Your Trips". San Francisco: NEA, 1939. Single printed leaf (7.75" by 10.5") with a schedule of field trips for
attendees (e.g. visiting the local zoo, Golden Gate Park, etc.)

"The Exhibit of the National Education Association of the United States". San Francisco: NEA, 1939. Single vol. (7.5" by 5.5"),
pp. 24, illus., in original printed dark pink wrps. A guide with floor map of the exhibitors at the NEA exhibition, held 1-6 July
in the Civic Auditorium. Each company name listed with address, booth number, and lead representative.

[Untitled flyer promoting San Francisco Public Schools. San Francisco, 1939]. Photo illlus. bifolium (11" by 8"). Promotional
flyer for the public school system, touting its laboratory training, extra curriculars, and opportunities for special needs
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children.

"The Year Ahead: A Review of Activities and Statement of Plans of the Educational Policies Commission". Washington, D.C.:
Educational Policies Commission, 1939. Single vol. (9" by 6"), pp. 8, printed on blue paper, original self wrps. with illus. of
ancient world construction workers on front. Offers overview of plans for a new project to push civic responsibility education
in schools, and new statements of policy.

"San Francisco Welcomes the National Education Association". [San Francisco: San Francisco Public Schools, 1939]. Single vol.
(9" by 6"), pp. [16], photo-illus., in original illus. self wrps with blonde girl on front. Prospectus from the local public school

system welcoming the Association, and giving a brief overview of public education in the state.

Original printed envelope welcoming attendees to the convention measuring approx. 9" by 12".
(#24002813) $650.

Very good
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7. [Pennsylvania Dutch Folk Art][Mourning and Remembrance][Hair Work][Naive and Vernacular Art] "Wen dis
[i.e. "when this"] you see remember me" -- Pennsylvania Dutch Manuscript Remembrance Folk Art for
Catherine Shaffer with Hair Work. Georgetown, Beaver County, Pennsylvania. September 1803. A true example
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of Pennsylvania Dutch folk art, created to immortalize the memory of a loved one named "Catheirn Shaffer" (i.e.
"Catherine Shaffer") of "gorg town" (i.e. Georgetown, Beaver County, Pennsylvania). The creator was most likely
more fluent in German than English, as is evidenced by the many spelling errors (e.g. "The rose is ret" instead of
"red"), but the text is all indeed in the English language. The layout of the piece revolves around a piece of
brunette hair work with about twelve loops tied to the center with a blue silk bow. It is placed above a circle with
the message "Wen dis [i.e. "when this"] you see remember me". Catherine's name is below the circle. There are
circles with similar messages in each corner, and two hearts above and below the central circle. Some of the other
messages include (errors corrected): "The time is short"; "remember me when I am [?] in a far away land"; "in this
dark world of sin and pain we only meet to part again but when we realize the heavenly share we then shall meet
to part no more"; "the sound was all covered with snow one day and two litle sisters were busy at play when [a]
small bird was sitting close by a tree and Mary singing his Chick a de do Chickade de and Mary singing a de".
Possibly made by one sister following the death of another? A nice example of Pennsylvania Dutch folk art, with

hair work, symmetry, and themes of family and remembrance. Measures approx. 12" by 15.5", verso blank.
(#21017296) $500.

Good. Toned with short tears and some loss to lower left-hand corner, water staining, dust soiling. Cloth tape to
verso where previously mounted.

Metaphysical, or...
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[Marketing to Women][Beauty Industry][Estelle Clark][Dream Analysis] Plough's Black and White Birthday and
Dream Book. Plough. Memphis, Tennessee. [1927]. "Dreams of Beauty Do Come True": advertising booklet for
Plough brand creams, powders, and other skin care products, marketed to women. Includes sections of dream
meanings, birthstones and personality traits for each birth month, and plenty of photos of smiling young ladies,
including the early Metro darling Estelle Clark. Note the subtle ageism throughout (e.g. "Smooth away the
years!") and reinforcement of gender roles (e.g. use of words such as "pure", "dainty", "delicate", etc.). The cover
illustration depicts a slim beauty asleep in bed as a handsome young gentleman looks on. Single vol. (6.75" by

4.75"), pp. 32, illus. in original illus. self wrps. Ink stamp of sales agent on lower wrapper.
(#23001633) $150.
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Some sample dream meanings:

FOX-- Risky love affairs.

LEMONS-- You are jealous of your lover.
THIMBLE-- Dependence; poverty.
VALENTINE-- Weak but ardent lover.
ZINC-- Progress in business.

Very good. Toned with some nicks, wear.

Printing & Publishing

oHizzier-

ochriften

9. [Penmanship and Lettering] Skizzier-Schriften von A. Lauterbach ("Sketch-Writings by A. Lauterbach") --
¢.1900 German Lettering and Penmanship Templates for Architects, Draftsmen, Engineers. Otto Maier.
Ravensburg, Germany. c.1900. A set of penmanship templates for professional lettering intended for use by
architects, draftsmen, civil and mechanical engineers. Legibility here is key, as might be expected given the
intended use, but it is also interesting to note that they are also very attractive and stylish. This set contains
seventeen out of the total nineteen cards (lacking card nos. 5 and 18). Each numbered template includes an
alphabet, a phrase, numbers, or some combination of the three. The phrase usually say something to the effect of
"this font was created for plans and is best written with an art pen". Two are in oblong orientation. Each measures
approx. 5" by 7.25", and they are housed in the original blue cloth portfolio measuring 7.5" by 5.25" with title-page
on lay depicting a draftsman. Numbered "115" on a printed tag. (#22013821) $325.

Very good. Lacking two cards (nos. 5 and 18).
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Quackery

Read this little book carefully, for Descriptions, }
Uses, and Values of

The Oxydonor, the Animator, and the Disease Arrester,

REMEMBERT Its pages do not contain a single Idle word; nor
one word not long borne out In practice; nor
a single overdrawing of facts,

Copyrighted, 193, by Da. M. Saxcuz.
DR. H. SANCHE.

NOTICE.
“DIADUCTION” was registered In the United States Patent
Office, as one of our Trade-Marks, on 93
November 24th, 1896, 3

DR. BANOHE’S VIOTORY OVER DISEASE, 7

OXYDONOR

“'VICTORY."

Copyright 1898, by Dr. H. Sanche & Company.

OXYDONOR ‘* VICTORY ‘' ROLLED UP.
Two-thirds Size. ¢

A—Vocor. B—Contact Disk. C—The cord wound upon Vocor.
D—Buckle, E ~Elastic Webbing to hold Disk,

DR. SANCHE'S VICTORY OVER DISEASE. 15

THE CUT BELOW ILLUSTRATES THE
MANNER OF APPLYING THE
OXYDONOR.

TRADE MARK.
(Registered Nov. 24, 1896.)

THE OXYDONOR APPLIED.

The above cut shows how Oxydonor “Victory”
and Oxydonor Number Two are applied. It shows
the manner of adjusting their disks to the naked
skin of one ankle; and how their vocors are
immersed in water while they are applied. They
can be applied without takin%‘ off the shoe or
stocking, by turning down the stocking until
their disks are adLustcd, and then pulling it up
over the disks. They are applied thus, if applied
during the day, while sitting. When they are
applied to a Eerson in bed night or day, of
course hoth shoes and stockings are taken off
before apg}ying.
hAll the Pocket Diaductive Instruments which I
Have invented for popular use in seli-treatment,

10. [Quack Medicine][Medical Contraptions and Devices] Trade Catalogue for Notorious Quack Physician Hercules
Sanche and the "Oxydonor". Hercules Sanche Dr. H. Sanche & Co. Montreal, Canada. 1898. Trade catalogue for
one of the most notorious quack physicians of the late 19th century, advertising an egregious quack medical
invention: the "Oxydonor". Dr. Hercules Sanche (1838-1928) first introduced the contraption in the 1890s as a
treatment patients could administer themselves to cure any disease. It was comprised of a metal plated cylinder
connected to two electrodes by thin red cloth covered wires. Sanche claimed that the tube, which was filled with
carbon, was able to cure disease by funneling oxygen into the body through the electrodes. In reality, the
contraption was useless, as humans can only gain oxygen through breathing, not through the skin. The present
catalogue includes a lengthy description of the different Oxydonor models and how they worked, as well as the
same for the "Animator" and "Panaxora" (similar quack devices). Also advertises books published by Sanche,
which include, for some unknown reason, several "Cuban Patriotic Songs" and poetic essays (none of which
appear to be related to medicine). A nice reminder to not trust just anyone who uses the title "Doctor". Single vol.

(#24002760)

(5.5" by 3.25")

For more on Hercules Sanche and his quackery, see: Sullivan-Fowler, M. The giver of oxygen: Hercules Sanche and

o s
Dr. Sanche’s " Vietery " over Fevers, Weaksess,
Inebriety, Opiem Habit.

BUY A DOCTOR

nov THn 1

DR. SANCHE'S
“yICTORY" |

oven pesEaSt. THECUSS “DISEASE ARRESTER,”
Costs only $2;
18 THE BEST PHYSICIAN ON EARTH.

S pages 3310 35 a4 4 0 45 n 1l Pamohiet.

DISEASE ARRESTER,

Send us the addreeses of your
noed relit, and. we will send them
propaid.

DR. H. SANCHE

$375.

the oxydonor. ] Med Hum 17, 31-43 (1996).

e-list 103

11

LT
Y 1

OXYDoNoR

“VicTony. .

ephemera@eclectibles.com



mailto:ephemera@eclectibles.com

Very good. Some chipping, worming to wrps.

Safety
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THE TRUE CAUSE OF DRIVING
DANGER IS REVEALED IN THE
FOLLOWING PAGES. SHORN OF
TECHNICALITIES, THE STORY
||l 15 TOLD IN LANGUAGE THAT
ALL CAN UNDERSTAND*

11. [1930s Driver Education] "Lest We Regret" -- ¢.1939 Driver Education Booklet. Travelers Insurance. Hartford,
Connecticut. ¢.1939. A late 1930’s driver education booklet published by the Travelers Insurance Company for
American families, warning against the dangers of drunk driving and unsafe driving. Features powerful imagery
meant to evoke an emotional response, such as the cover, which shows a man in front of a totaled car looking
helplessly on as his presumed wife is being rushed away in an ambulance. The booklet includes a fictional story,
a faux letter from a mother, and many statistics to back up its argument that road accidents are preventable
tragedies. The booklet finishes with a hypothetical car accident in the future-- 1950-- that shows both parties
acknowledging their poor decision making and everyone walking away safe. Single vol. (9" by 6"), pp. 36, illus.,
in original illus. wrps. (#24002404) $200.

Very good to near-fine.
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Sex Education
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12. [Pop Culture][Venereal Disease][Comics and Cartoons][Sex Education] Capt. Veedee-O and Ms. Wahda Lust in
... VD CLAP TRAP First Trip to Venus. Syracuse University's College for Human Development. Syracuse, New
York. 1972. Barbarella meets sex education in this comic book-ified booklet, featuring possibly the greatest
illustrations of the 1970s. Begins with an image on the cover of the two main characters, Capt. Veedee-O and Ms.
Wahda Lust, rocketing to Venus in their space ship, the "VD CLAPTRAP". They go on to hunt diseases wanted
for "GROIN LARCENY" and bust common myths (illustrated in the form of Kling-ons in a Trojan horse).
Published as a part of a national campaign to fight the spread of venereal disease, it offers information on how it
is caught, why diseases such as syphilis and gonorrhea are dangerous, how to prevent the spread, how to use a
condom, and what to do if you suspect you have it. Ends with a section busting common sex myths, and a list of
basic facts to remember-- in English and Spanish. Single vol. (10.75" by 8.5"), pp. [20], illus. in original illus. self
WrpS. (#24002455) $350.

Near-fine.
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Social History

13. [Urban Development][Workers and Labor][Industrialization][Pittsburgh][Foundries] "Attractive Homes Near
Your Employment" -- Advertising Homes Built for Workers of Trafford Foundry, Near Pittsburgh. Trafford
Improvement Co. Pittsburgh, Pennsylvania. ¢1910. Printed pamphlet advertising homes for rent in Trafford City,
incorporated in 1904 after operations at the Trafford Foundry began in 1903. Workers at the Foundry would have
received this pamphlet, which shows fifty homes recently built for their families. The homes are marketed as
affordable, comfortable, and close to their place of work, with access to public transportation and an "Absence of
dirt from smoky mills". The final point was probably most attractive to the workers, who spent their days in what
was probably unhealthy conditions. Printed bifolium on yellow paper measuring approx. 8.75" by 3.5".
(#23015254) $150.

Very good. Some dust soiling, wear.
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BLACKSMITH.

Mr. Hammer and Tongs, pray go it, sonorous,

To that sweet useful tune of the famed “ Anvil Chorus ;”

Like Vulean of old, who the thunderbolts made,

Your face and complexion denote your dark trade.

Although a great blower, and striking’s your lot, ‘

Be sure that you strike while the iron is hot. A
7

- . a4 . gp—— ;,é‘_w,’
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14. [Vinegar Valentine][Blacksmithing][Penny Dreadful][Comic Valentine] "Blacksmith" -- Vinegar Valentine. N.p.
England. 1860s. A "Blacksmith"-themed Vinegar Valentine, showing a rough-around-the edges blacksmith mid-
swing as he pounds what looks like a horseshoe on an anvil. The text below reads:

"Mr. Hammer and Tongs, pray go it, sonorous,

To that sweet useful tune of the famed 'Anvil Chorus;'
Like Vulcan of old, who the thunderbolts made,

Your face and complexion denote your dark trade.
Although a great blower, and striking's your lot,

Be sure that you strike while the iron is hot."

A charming piece of ephemera with lots of personality, and refreshingly tame compared to other Vinegar
Valentines we have seen. Measures approx. 9.5" by 7.5". (#29017328) $150.

Vinegar Valentines (sometimes called Penny Dreadfuls, not to be confused with the identically named cheap serial
literature of the same period) were most popular in the Victorian era, and were usually sent anonymously and with
a bit of a mean-spiritedness to someone you were not fond of.

Very good. Toned with spotting, offsetting, and letter folds.
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15. [Puzzle Making and Manufacturing] Circular Advertising Puzzle Making Supplies Sold by H.L. Wild. H.L.
Wild. New York, New York. ¢.1920. An interesting look into the world of puzzle making and manufacturing,
through the lens of an advertising circular for puzzle making supplies produced by H.L. Wild, a "Dealer in Fancy
Woods". The supplies available for sale include carving tools, woods, pyrography (wood burning) tools, saw
blades for puzzle cutting, glues and brushes, and puzzle boxes (including some charmingly shaped like books to
be stored on shelves). Includes prices and illustrations. Marketed to both professional toy makers and amateurs

who make puzzles "for pleasure". Folded circular printed on yellow paper measuring approx. 12" by 8.5" folded.
(#29001774) $250.

Wilhelm "William" Wild (1849-1929) was a Bavarian immigrant who built a successful business in New York as a
carved wood merchant. His shop was a menagerie of frames, signs, knickknacks, toys, puzzles, and clocks. He seems
to have named his business "H.L. Wild" as a nod to his first child, Helen Louise (1889-1977).

Very good. Letter folds.

Women
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16. [Personal Hygiene][Marketing to Teen Girls][Gender Roles in 1940s America][Beauty and Body Image]
Marketing Personal Hygiene Products to Teen Girls ¢.1945 -- Five (5) Items. United States. c.1945. Five (5) items
marketing personal hygiene products (e.g. shampoo, deodorant) to teen girls c.1946. The companies represented
here include Pond's, Carter Products, and Procter & Gamble. It is interesting to note the similar marketing
strategies employed here. For example: Pond's uses a fun "Good Grooming Quiz", and Carter Products has a
"How D'You Size Up?" trivia quiz. All the items show smiling young ladies in smart clothes and well-groomed
hair styles, with friendly cartoons sprinkled throughout for good measure. Face shape seems to be a popular way
of determining how to apply makeup or style hair, and slim figures are idolized. From these items, one might
assume that the average American girl wants nothing more than beauty, slimness, and popularity in 1946. The
items include:

"A Girl and Her Hair". Cincinnati: Procter & Gamble, ¢.1946. Single vol. (11" by 8.5"), pp. 8, illus., in original illus. self wrps
with photo of smiling girl on front. Guide to keeping hair clean and styling it according to face shape. Advertises Drene brand
shampoo.

"Thru the Looking Glass to Good Grooming". Cincinnati: Procter & Gamble, ¢.1946. Single vol. (11" by 8.5"), pp. [20], illus., in
original illus. wrps with image of a mirror on the upper cover. A guide to personal hygiene, covering skin care, makeup, hair
care, and proper laundry care for clothing.

Stuyvesant, Mary. "Good Grooming Quiz". N.pl.: Pond's, ¢.1946. Illus. bifolium (11" by 8.5"). Twenty-five questions about
personal hygiene with tips (e.g. never apply makeup in public, it's unseemly).

"Look Lovely Angel". New York: Carter Products, Inc., September 1945. Illus. bifolium (11" by 8.5"). Fashion and hygiene tips
for going on a date. With quix on back cover. Advertises Arrid brand deodorant.

"It's a Tough Life". New York: Carter Products, Inc., January 1946. Illus. bifolium (11" by 8.5"). Tips for dressing according to
your figure and face shape. Quiz on back. Pressures teen girls to lose weight and diet: "They say self-sacrifice is good for your
character-- it sure is good for your figure. Oh well, it's a tough life but I love it!". Also includes exercises for improving the bust
line, etc.

(#24002443) $325.
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Very good. Some light toning, the occasional spot or crease.

17. [Diplomas][Women's Education] Sumner Female Academy Diploma for Annie E. Staley. Sumner Female
Academy. Galatin, Tennessee. 1852. Engraved diploma finished in contemporary ink, certifying that the student
Annie E. Staley has completed the course of study offered by the Sumner Female Academy in Galatin, Tennessee,
in 1852. It has been signed at the foot by the President, Preceptress, Professor of Music, and four of the Academy's
trustees. Engraved on card measuring approx. 10" by 12.5", verso blank. (#23001760) $175.

Rev. and Mrs. Henry Hunt had a female academy in the 1830s in Gallatin, Sumner County, which taught both
plain and ornamental needlework at no extra charge

Toned with chipping/wear. Significant edge wear.
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18. [History of Women's Health] Madame Le May's French Formula [for] Antiseptic Vaginal Suppositories. Garden
City Drug Co. Missoula, Montana. 1913. Printed directions sheet for "Madame Le May's French Formula", a brand
of "antiseptic vaginal suppositories" marketed to women as a panacea for all female ailments including;:
"Leucorrhea, Gonorrhea, Prolapsus, or Falling of the Womb, Inflammation, Congestion, Anteversion,
Retroversion, Dropsy of the Womb, Ulceration, Polypus, Tumors ... and other Female Complaints in general".
Interesting to note that Gonorrhea, a sexually transmitted infection, is categorized here as a "female" ailment, and
that below it gives directions for how to use the suppository as a "preventative" for other venereal diseases. It did
not protect women from such diseases. Includes a price at the bottom ($1.00 a box, and six boxes for $5.00).
Printed flyer on pink paper measuring 10.25" by 5.75". (#24002711) $150.

Very good. Light edge toning.
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19. [Patent Medicine][History of Women's Health] Printed Flyer for "Dr. Garnett's Red Blood and Nerve Pills for
Pale People" -- Patent Medicine Claiming to Cure Women's Ailments Including Hysteria, Menopause,
Melancholy, etc. Stewart & Holmes Drug Co. [Seattle, Washington]. c¢.1895. "What can be more distressing than
to see a girl drooping and fading in the spring-time of youth"? Not much, according to the makers of Dr. Garnett's
Red Blood and Nerve Pills. Thankfully, the doctor is able to help with a cure-all pill and tonic to treat and cure all
female diseases ranging from "Sallow Complexion" to Hysteria, Rickets, Change of Life (i.e. menopause),
melancholy, fainting spells, and more. Marketed here as "not a patent medicine but a thoroughly scientific
preparation", even though it absolutely was a patent medicine. Encourages "wise and prudent mothers" to have
their daughters begin taking the medicine when puberty begins, in order to "avoid all chance of disease or early
decay". Interesting to compare the language of this advert to that of adverts for livestock medicine at the time
(perhaps there is a "women as livestock" message in here, somewhere...). Printed flyer measuring approx. 17" by
6.25". (#24002509) $225.

Very good. Modern paper repair to verso. One or two short tears, pinholes to head where previously posted.
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20. [Bell][AT&T][WWII][Communications Technology][Telephonists and Switchboard Operators in
WWII][Communications and Defense] "All Out for Defense" -- WWII AT&T Booklet Highlighting
Communications Industry's Importance to the War Effort. American Telephone & Telegraph Co. United States.
c.1945. A promotional booklet for the American Telephone & Telegraph Co. (a.k.a Bell), highlighting its strong
ties to the defense industry during WWII and boosting morale and pride of its employees: "This book is for Bell
System employees everywhere. There is no part of the nation's defense effort which the telephone does not serve.
This applies to the Army and Navy in their preparation and expansion. It applies no less to industry, which is
charged with the task of producing, in huge quantity, the materials and weapons on defense..." The booklet offers
photographs of soldiers in action and training, as well as Bell employees and their essential jobs to the war effort
(e.g. switchboard operators, Air Corps radio-telephone equipment operators, factory workers, etc.). Both men and

women are depicted. Single vol. (12.75" by 9.5"), pp. 48, illus., stapled in original red white and blue illus. wrps.
(#24002559) $375.

Very good. Some dust soiling, light wear to extremities.

e-list 103 21 ephemera@eclectibles.com



mailto:ephemera@eclectibles.com

Nutrition
.

; Food Preparation
e 3
Food Preservation

HOW TO STORE s

PERISHABLE FOODS [

Consumer

THE MOST [

Appliance Care

0
0UT OF THE
.
Laundering

Consultation
.

Appliance Care

DOUBLE-DUTY DAYS AHEAD

S
FOR YOUR REFRIGERATOR Appimcs (Repole

o
Laundering

e = . Home Heating
Home Heating °
« . Air Conditioning

Air Conditioning

T'he rationiog of canned goods definitely puts’ an
end to all those bad jokes abour the great American
can-opener—at least for the duration. It also creates
storage problems. We will depend more on fresh
vegetables, fresh fruits, and fresh meats, which of course
means more demands on refrigerator space. A can of
spinach was always fine on a cupboard shelf, but fresh
spinach would be limp and wan in a minute if you put
it where its tinned-in prototype used to be.

Unless foods are stored properly, you'll lose much
100 much in the way of vitamins and edibility, And
unless space is allocated just so, the interior of your
refrigerator may get 0 look like Fibber McGee's hall
closet.

That's what this booklet is all about. Here, simply

b PREPARED
IN THE INTEREST OF THE
NATIONAL NUTRITION PROGRAM

——
o

GENERAL () ELECTRIC

CONSUMERS INSTITUTE - BRIDGEPORT, CONN.

GENERAL % ELECTRIC

INSTITUTE BRIDGEPORTY

21. [Marketing to American Housewives][General Electric][Food and Nutrition][Labor Saving][Economical and
Frugal][Meal Planning][Victory Rations] Marketing G.E. Appliances to Housewives -- "How to Store Perishable
Foods" and "How to Get the Most Out of the Food You Buy". General Electric. Bridgeport, Connecticut. ¢.1945.
Two (2) promotional booklets for appliances sold by General Electric, marketing the products to American
housewives as economical and labor saving items to purchase for the family. Published during WWII, they also
promote food rationing in true Victory fashion, in order to support the troops abroad. Provides the following
information for housewives: meal planning and menu ideas for nutritious family meals; shopping lists;
information about the importance of vitamins and minerals; cooking instructions for different meats and
vegetables; lunch box ideas; and storage instructions to make foods last. The items include:

"How to Store Perishable Foods". Bridgeport: General Electric, ¢.1945. Illus. bifolium (9" by 6").

"How to Get the Most Out of the Food You Buy". Bridgeport: General Electric, c.1945. Single vol. (9" by 6"), pp. [24], illus., in
original illus. wrps.

(#24002374) $225.

Very good. Toned. Minor water staining. Short tear to one of the items.
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22. [Pillsbury][WWI][Rationing] "Attention!" Pillsbury's Ways for Wheat Saving Days. Pillsbury Flour Mills
Company. Minneapolis, Minnesota. 1918. A patriotic booklet advertising Pillsbury wheat alternatives (e.g. bran,
corn meal, and rye) to American families in order to "aid you in your effort to save wheat" at a time when it, and
many other foods, were rationed to feed the troops abroad and aid in the war effort. Each product is illustrated in
the bag, with example images of the kinds of foods that can be made with them (e.g. bran muffins, buckwheat
pancakes, etc.). Includes an image of a young soldier in uniform, standing at attention, on the cover. Single vol.

(3" by 5.5"), pp. [12], illus., original illus. wrps. (#24002664) $275.

Very good. Light wear to extremities, center crease. Rust staining from staples.
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It’s all about the Children

Materials in this section will always be about the children...

Psychology & Parenting

23. [Child Psychology][Growing Up][Parenting Education][Gender Roles in Childhood] Nineteen (19) Child
Psychology Booklets for Families on Growth and Development. Science Research Associates, Inc. Chicago,
Ilinois. 1949-1960. A collection of nineteen (19) booklets published for families between 1949 and 1961, offering
advice on everything from helping siblings get along as young children to how to navigate the tricky teen years
as parents. Penned by psychologists, each booklet addresses either parent or child, and covers child development
subjects such as identity development, regulating and understanding emotions, family dynamics, and developing
morality and values. Note the emphasis on gender roles, and the nuclear family structure in these booklets.
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Provides an interesting window into how parenting guide have (and have not) changed over the years. The items
include:

Escalona, Sibylle. "Understanding hostility in children". Chicago: SRA, Inc., 1960. Single vol. (8.5" by 5.5"), pp. 48,
illus. in original illus. green wrps. A guide for parents on navigating conflict in children.

Gardner Jenkins, Gladys, and Joy Neuman. "How to live with parents". Chicago: SRA, Inc., 1960. Single vol. (8.5"
by 5.5"), pp. 48, illus., in original photo-illus. yellow wrps. Guide for teens on how to get along with parents,
navigate family dynamics.

Foster, Constance. "Developing responsibility in children". Chicago: SRA, Inc., 1960. Single vol. (8.5" by 5.5"), pp.
48, illus., in original illus. green wrps. Guide to instilling responsibility in children at home and school. Timing
and positive reinforcement emphasized.

Gardner Jenkins, Gladys. "A guide for family living". Chicago: SRA, Inc., 1960. Single vol. (8.5" by 5.5"), pp. 48,
illus. in original illus. green wrps. Reinforcing the stability of the nuclear family structure for child development.

Henry, William E. "Exploring your personality". Chicago: SRA, Inc., 1960. Single vol. (8.5" by 5.5"), pp. 48, illus. in
original illus. green wrps. A guide for teens on developing a personality and identity.

Krug, Othilda and Helen L. Beck. "A guide to better discipline". Chicago: SRA, Inc., 1961/ Single vol. (8.5" by
5.5"), pp. 48, illus., in original illus. green wrps. Guide to discipline for parents.

Levine, Milton, and Jean H. Seligmann. "Helping boys and girls understand their sex roles". Chicago: SRA, Inc.,
[1953]. Single vol. (8.5" by 5.5"), pp. 48, illus. in original illus. red-orange wrps. For parents, both reinforcing strict
gender roles, and asking parents to not hold them too rigidly.

Menninger, William C. "Making and keeping friends". Chicago: SRA, Inc., [1954]. Single vol. (8.5" by 5.5"), pp. 48,
illus. in original illus. blue wrps. A guide for teens on how to make and keep friends.

Menninger, William C. "Self-understanding: a first step to understanding children". Chicago: SRA, Inc., [1960].
Single vol. (8.5" by 5.5"), pp. 48, illus., in original illus. red-orange wrps. Booklet by a psychiatrist on how children
develop identity and how parents can help.

Montagu, Ashley. "Helping children develop moral values". Chicago: SRA, Inc., [1960]. Single vol. (8.5" by 5.5"),
pp. 48, illus., stapled in original bright blue illus. wrps. Guide to developing morality in children, in school, home,
and beyond, for families.

Neisser, Edith G. "When children start dating". Chicago: SRA, Inc., 1960. Single vol. (8.5" by 5.5"), pp. 48, illus. in
original illus. light green wrps. Guide for parents helping them navigate the teen years when their children start
dating and becoming interested in the opposite sex.

Olson, Willard C, and John Lewellen. "How children grow and develop". Chicago: SRA, Inc., 1960. Single vol.
(8.5" by 5.5"), pp. 48, illus. in original illus. green wrps. Guide for parents on child psychology and development.

Puner, Helen W. "Helping brothers and sisters get along". Chicago: SRA, Inc., 1960. Single vol. (8.5" by 5.5"), pp.
48, illus., stapled in original illus. red-orange wrps. Guide for families on how to help siblings get along.

Remmers, H.H., and C.G. Hackett. "What are your problems?". Chicago: SRA, Inc., [1960]. Single vol. (8.5" by
5.5"), pp. 48, illus., stapled in original illus. bright yellow wrps. Guide for teens on personal problems ranging
from dating to parents to school.
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Ross, Helen. "Fears of children". Chicago: SRA, Inc., 1960. Single vol. (8.5" by 5.5"), pp. 48, illus., stapled in original
illus. bright blue wrps. Outlines how children experiences fear and trauma, and how adults can guide them
through their emotions effectively.

Taylor, Florence. "Why stay in school?". Chicago: SRA, Inc., 1949. Single vol. (8.5" by 5.5"), pp. 48, illus. in original
illus. green wrps. A booklet highlighting the importance of formal education for teens.

Ullmann, Frances. "Getting along with brothers and sisters". Chicago: SRA, Inc., [1960]. Single vol. (8.5" by 5.5"),
pp. 48, illus., stapled in original illus. red-orange wrps. A guide for siblings on how to get along.

Valentine Hertz, Barbara. "Where are your manners?". Chicago: SRA, Inc., [1960]. Single vol. (8.5" by 5.5"), pp. 48,
illus., stapled in original illus. bright yellow wrps. Emphasizes importance of etiquette, manners, and social
graces to teens.

Weitzman, Ellis. "Guiding children's social growth". Chicago: SRA, Inc., 1960. Single vol. (8.5" by 5.5"), pp. 48,
illus., stapled in original illus. red wrps. Guide for parents on how to foster social skills in children.

(#24002712) $875.

Note the gender roles booklet titled "Helping boys and girls understand their sex roles", as well as a chapter in
Foster's "Developing responsibility in children" starting p. 18 which calls for boys to cut the grass and wash the
car, and girls to wash dishes and sweep-- then follows this up by saying that "it doesn't make a man a sissy if he
helps with the dishes", and that swapping gender roles in chores can be beneficial (p.21). An interesting mixed
message!

Very good. Minor dust soiling, the occasional minor chip or short tear.

Advertising to Children

24.

e-list 103

KLAB DEN ENE ENDE AF ET
STR.TYNDT KARTON BAG PAA

FIERHATTEN

OXFORD OXFORD
Brpeiiids W

- smorgyldne og sprede...

- smergyldne og sprede...

[Oxford Biscuits][Advertising to Children][Denmark] Uncut Paper Doll and Comics Advertising Danish
Company "Oxford Biscuits". Denmark. 1940s. A set of five (5) uncut paper dolls for children in the 1940s
advertising Oxford Biscuits, a shortbread-like cookie produced by a Danish company of the same name. There is
a man, a woman, and three children. Each paper doll has an accompanying comic at the bottom of its page that

26 ephemera@eclectibles.com



mailto:ephemera@eclectibles.com

25.

e-list 103

shows more about the character. For example, the man's comic starts with his grown daughter exclaiming how
handsome he looks as he gets ready for a dinner out; the punch line is at the end, with the little boy asking if he is
dressed up to be one of the waiters at the event. Each measures approx. 6.5" by 4.5", and is blank on the verso.
Seal showing the company is a supplier of the Danish royal family on the front.

(#24025303) $225.

Near-fine.

THE J. L. HUDSON COMPANY
i July, 1926

[Children's Serials][Activity Books][Advertising to Children] Three (3) Issues of The Children's Magazine -- July
1926, Nov.-Dec. 1930. ].L. Hudson Company. [Detroit, Michigan]. 1926-1930. Three (3) issues of The Children's
Magazine, a scarce serial for young children first published in 1925. Published by the J.L. Hudson Company, it
also served as a marketing tool, advertising Hudson's Department Store in downtown Detroit, Michigan to
children and families. Each issue contained an array of content, including short stories, pictures to color, paper
dolls of popular characters (these examples feature Cinderella, Alice in Wonderland, and "The Connie Lou Paper
Dolls"), snap shots or stories sent in by young readers, riddles, and poetry. The July 1926 issue has a charming
"For Your Scrapbook" section of content that can be cut and pasted into the child's scrapbook. Each issue is a
single vol. (8.75" by 7.5"), pp. 12, illus., stapled in original illus. wrps. Includes the July 1926 issue, and the
November and December 1930 issues. (#24025418) $125.

Very good. Toned with the odd spot or surface tear. Vertical creases.
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[Paper Dolls][Reely-Trooly Dolls] Six Reely-Trooly Dolls. Reely-Trooly Co. Boston, Massachusetts. ¢.1915. A
scarce cut set of "Six Reely-Trooly Dolls", a do-it-yourself style of paper doll that children could make themselves
by cutting real cloth templates for the outfits. Markets itself as a durable set of "Dolls that educate and amuse
because the children make them". This set includes five of the six required 8.5" dolls (Dorothy, Ruth, Virginia,
Helen and Myra are present, while Betty is missing), and has three additional variations (for Ruth, Dorothy, and
Virginia). Each doll consists of a cut cloth outfit with printed limbs, a head, legs and a thick card strip in the back
to help them stand up. Includes printed directions on the back of the card box lid, which measures approx. 10.5"
by 6.5". (#24025122) $250.

Very good. Cut, with some light dust soiling or spotting.

28 ephemera@eclectibles.com



mailto:ephemera@eclectibles.com

27. [Paper Doll Book][Hair Styling][Beauty and Gender Roles] "Hair-Do Dolls" Uncut Paper Doll Book. Queen
Holden Whitman Publishing Co. Racine, Wisconsin. 1948. "How Shall I Wear My Hair?" An uncut paper doll
book for young girls to try out different hairstyles, reinforcing gender roles and beauty standards of the time.
Includes six (6) leaves of uncut outfits, hair styles, and accessories, with three (3) 12" punch-out paper dolls on the
lower cover. Each has the same face, but with different eye, hair, and clothing colors. Every outfit a different hair
style. Single vol. (13" by 10.5"), 6 leaves in original illus. wrps. (#290008552) $225.

"Queen Holden" was one of the most popular paper doll book authors/brands of the time.

Very good. Some toning, spotting.

Adolescence
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28. [Drug and Alcohol Education][Adolescence][Millennials][Government Programs][Public Health and Welfare]
"Tips for Teens" -- Ten (10) Drug and Alcohol Education Pamphlets for Millennials in 2001. Substance Abuse
and Mental Health Services Administration. Washington, D.C. 2001. A group of ten (10) drug and alcohol
education pamphlets for Millennials, passed out in school and by social service workers. Published in 2001 as a
part of the National Youth Anti-Drug Media Campaign conducted by the White House in partnership with the
Office of National Drug Control Policy, Center for Substance Abuse Prevention, and the Substance Abuse and
Mental Health Services Administration in the early 2000's. Each of the ten pamphlets offers no-nonsense facts
about different substances and the risks they pose to teens and their friends, as well as common slang terms to
know, signs of impairment, and how to help a friend who is using. Note the trendy use of early 2000's
typography and graphic design to pull teens in. Each pamphlet folds into thirds, and measures approx. 11" by
8.5" unfolded, and 3.75" by 8.5" folded. The ten different pamphlets include: Alcohol; Club Drugs; Cocaine;
Hallucinogens; Heroin; Inhalants; Marijuana; Methamphetamine; Steroids; and Tobacco.

(#24002395) $350.

Very good to near-fine.

SUMMARY
Is “going steady" during the
a_foyful "prolude’ to marriage" s o e “Goi 2
L el by B e sagimoses? o e Going Steady . . .
ove” to a not-so-fine ash? Is this “en-
gogement" of the unengaged o help or IN THE English novels of a few years ago
in 7‘“\7\;0'““ Yo successful and happy liv- kitchen maids referred to their social
l:;-gam ’,'E" thece Questions. . .and g"rf’"“ evenings as “walking out.” That is, when
with the answers in this pomphlet, | Sally the cook began to give a little serious
| thought to "Enry the bobby on the beat, she
Imprimi potest: ) confessed to her mistress that “me and my
z young man is walkin’ out.” It was a delicate

Peter Brooks, S. J.

Praep. Prov. Missourianas L

The modern young man and young woman,

whatever their station in life, don't go

“walking out”; they “go steady.” And that

phrase makes those of us who have slightly

Imprimatur - sensitive skins wince. To complete the

i« Joannes J. Glennon borrible phrase, “Prunella is now going

Archiepiscopus Sti. Ludovics steady with her boy friend Matchlock. And

wherever they go, he always says to those

they meet, ‘I wantcha t’ meet Prunella, the
girl friend’.”

A pretty sense of words, no doubt of that;

a choice collection of linguistic “ouches.”

d slightly

Nihil obstat :
Michael J. Bresnaban
Censor Librorum

Str. Ludovici, die 11 Junii 1941
Thirteenth printing, November 1950

Frequent Problem
ANY FINANCIAL PROFIT made by the Central Nonetheless the problem embraced in
Office of the Sodality wll! be used for the | those dubious words “going steady” is one
advancement of the Sodality Movement and
ks Tansistol (CaRatie Acods that pops up in a surprising number of
letters that come to our office.

“I am a girl in the junior class of high
; school. My boy friend wants me to go

Copyright 1941 steady. He's very jealous. Shall I give up

THE QUEEN'S WORK other boys and go only with him?”

—y

THE QUEEN S WoOrRK

3115 South Grand Boulevard

29. [Dating and Catholicism][Adolescence] Going Steady. Daniel A. Lord, S.J. The Queen's Work, Inc. St. Louis,
Missouri. 1950. A guide to "Going Steady" for teens, penned by a Jesuit Priest in the interest of reinforcing
Catholic morals in America's young people. The author does not hesitate to state his own personal opinion on the
subject, as well: "Frankly the idea of high-school people going steady makes me a little ill" (p. 13). Warns against
the related sins, especially for girls, noting that they may find themselves "soiled for the future" (p. 15). An
entertaining (disturbing?) look for modern readers into expectations for Catholic teens c.1941. Single vol. (6" by
3.25"), pp. 20, [2], illus., original printed wrps. Thirteenth printing. (#24002577) $200.

"The Queen’s Work was founded by Jesuits of the Missouri Province, specifically at the bequest of Jesuit General
Father, Francis Xavier Wernz, and the Missouri Province leadership in the persons of Alexander ]. Burrowes and
Edward Garesche, to provide 'a journal of national character "which would '[publish] articles of interest to all
Catholics." (jesuitarchives.org).

Very good.
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Thank you for looking.

Sheryl Jaeger & Ralph Gallo
ECLECTIBLES
ephemera@eclectibles.com
860-872-7587

Terms

e All items are guaranteed as described and may be returned, with prior notice, within ten days.

e All items subject to prior sale.

e Connecticut residents will be charged 6.35% sales tax. We accept VISA, Mastercard, American Express, money
orders and checks for US Dollars drawn on a US bank. Usual courtesies to the trade. Libraries may be billed to
suit their budgetary requirements.

e Shipping costs are additional and will be calculated at the time of purchase.

¢ Domestic: USPS first class is our standard shipping method for domestic packages. Other mailing services,
USPS Express or Priority Mail, and FedEx are available upon request.

e International: USPS is our preferred shipping method.

Member: ABAA, ILAB, Ephemera Society, Appraisers Association of America, Manuscript Society
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